
The Influence of Technology Readiness on
Purchase Intention for Sustainable IoT Products: A

Study on Smartwatches
by Anthony Irawan

Submission date: 06-Nov-2026 02:25PM (UTC+0700)
Submission ID: 3081710018

File name: 54_Artikel_JTIK_V12N2_Irawan_4007.pdf (312.91K)

Word count: 6026

Character count: 40034



1

2

2

3





3



13



3

6



7

9

12



3

6

11



4

6

8

10

11



3

7

8



10

12



3

5

6



4

10



3

4

10



5











18%
SIMILARITY INDEX

17%
INTERNET SOURCES

16%
PUBLICATIONS

15%
STUDENT PAPERS

1 6%

2 4%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

10 1%

11 1%

12

The Influence of Technology Readiness on Purchase Intention for Sustainable IoT Products: A Study
on Smartwatches
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Perguruan Tinggi Pelita Bangsa
Student Paper

journal.thamrin.ac.id
Internet Source

e-journal.uac.ac.id
Internet Source

Submitted to UPN Veteran Yogyakarta
Student Paper

jurnal.unived.ac.id
Internet Source

repository.uinsaizu.ac.id
Internet Source

Submitted to Ciputra University
Student Paper

prosenama.upnjatim.ac.id
Internet Source

ejournal.arimbi.or.id
Internet Source

Zulfiqar Zaid, Muhammad Yusuf Ariyadi. "Pengaruh Rekrutmen Berbasis Artificial
Intelligence (AI) terhadap Niat Melamar melalui Reputasi Perusahaan sebagai
Variabel Mediasi pada Karyawan Perusahaan Swasta di Solo Raya", RIGGS: Journal
of Artificial Intelligence and Digital Business, 2026
Publication

Syahrul Irfan, Cut Mega Putri, Said Achmad Kabiru Raflie, Ivon Jamil, Muhammad
Rahmat Hidayat. "Pengaruh Customer Experience, Kualitas Layanan, dan
Potongan Harga Terhadap Loyalitas Konsumen Indomaret di Kecamatan
Meureubo, Kabupaten Aceh Barat", Sharing: Journal of Islamic Economics
Management and Business, 2026
Publication

aksiologi.org



1%

13 1%

Exclude quotes Off

Exclude bibliography On

Exclude matches < 1%

Internet Source

repositori.uin-alauddin.ac.id
Internet Source


